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Z.fng d&i ciia san pham

= Khai niém vong d&i cla sadn pham

= M& réng vong doi san pham

= Yéu td dnh hwéng dén vong ddi san
= Nhom san pham thit



2 ,;IH<ha| niém vong d&i cla san pham

= Qua trinh nghlen ctru, hinh thanh,
phat trién san pham ra thi trwdng va

két thuc

= Sy bién doi clia doanh so tiéu thu ké
tlr khi san pham dwoc tung ra thi
trwdrng cho dén khi khéng con trén

thi trrong



Figure 1. Product Iife cycle
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Fioure 2. Basic hife cycles of various food
products
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2@6’ rong vong doi san pham

Figure 5: Extension of the PLC by product redesign
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*Cée dang pho bién ctia vong doi
= Phéat trién — giam dot ngdt — b&o hoa
= Chu ky lap lai

= Hinh séng do phat trien nhirng dac
tinh m&i cua san pham



numMmber of new food products
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2.3 Yéu to anh huwdng dén vong doi

S'?

pham

guoi tieu dung
Sw hap dan clia san pham
Gia thanh san phan
Dieu kién kinh té x& hoi, moi trwong
song,
Pinh vi sdn pham

Chién lwoc san xuat kinh doanh cla
conaq tv




Product concept

Raw materials ... . Consumers' behaviour
Processing ... - CONSUMENS” needs and wants

Packaging

S - GONSUMer-defined product
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Fig. 45 Knowledge for conversion of product concept to new product.



Figure 1: Constraints to food product development
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. appearance
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. company policy

. taste and texture
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Financial Processing
return on investment
. contribution margin
. inventory costs

. working capital
shareholders funds
credit costs
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. equipment effectiveness
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Marketing Ethical & Lagfsraﬂrve

promotional effectiveness,
and efficiency
. distribution channel -
effectiveness and efficiency
credit and exchange facilities

moral and safety issue

. Trade Practices Act

. Fair Trading Act

Food Legislation

business and industry codes of
practice
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Z@h(’)m san pham thit
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