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$V|I=IC tieu

= [rang bj kién thirc can ban vé mdi quan
hé trong tién trinh phat trién san pham
(khoa hoc, ky thuat, quan ly nghién curu,
quan ly thwong mai, san xuat, tiép thi,
mua ban, kinh té,...)

= Sinh vién ddc lap trong tién hanh nghién
clru va phat trién sdn pham thuc phdm
moi



%Yéu cau

= Sinh vién biét tong hop va van dung
kién thire lién quan dén thwc pham
dé ng dung thwc hién san pham cu
thé nhw nguyén liéu, qui trinh cong
nghé, trang thiét bj, thiét ké bao bi,
tham do va danh gia thi trweong, tinh
toan hiéu qué kinh té,... oo e

Food Products Development.mpqg
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%Tai lidu tham khao

= Giao trinh mon hoc.

= Bai béo chuyén dé thuc pham, video
minh hoa mot s6 qui trinh san xuat
thwe pham

= Trang web lién quan dén cac cong ty
thwre pham.
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. hai niém san phdm mai
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Vong d&i cla san pham

hién lwoc ddi mai doi véi san pham thwe pham
hirng v twdng cho phat trién san pham maoi

hat trién khai niém va dac tinh ky thuat san
nam

niét ké san pham va qui trinh,

hwong mai hda san pham

Tién trinh phat trién sdn pham mai,

Quan ly phat trién san pham

Phat trién san pham maoi theo phwong phap 5D’s
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QOurtputs

FProduct profofvpes
Drawings
Specifications

Operating procedures

F Y

External inputs
Processing consultants
Marketing consultants
Consumer research
Adverlising agents
Fublic relations
Mutrition consultants

Internal inputs
Ressarch
Engineernng
Marketing

Sales
Management
FProduction
Critical comment

Nl

Tacit knowledge
Skills

Experience
Intuition
Aesthetics

N

Explicit knowledge
Library

Food regulations
Computer design methods
Company records

Internet weakb

Standand procaedures

Company manuals

Experimentation
Fesesarch
'‘Mock-ups'

Filot plant
Production trials
Consumer trials

Fig. 1.6 Design components in food product development.



hai niém san pham M&i o

oduct Hits Misses 3 Sept 2008.mpg

New FoO

= Van dé co ban ciia mdt sdn pham
thwre pham

= Khéi niém san pham moi
= Nhom san pham thdy san
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1.1 Van dé co ban ciia mot san pham
Lrc pham

inh nghia vé sadn pham
Ban chat cua san pham thwc pham
Quan diém vé san pham thwc pham
Quan hé gitra san pham thwc pham
vOi thi treong
= Quan hé gilra san pham thwc pham
vO'l cong nghé ché bién



,;Ihl Pinh nghia vé san pham

= San pham la két qua cia mét qua
trinh tap hop cac hoat ddng co lién
guan lan nhau hoac tuo’ng tac voi
nhau dé bién dbi dau vao va dau ra
(theo ISO 9000:2000)



:Jhl Pinh nghia vé san pham

= San pham la két qua cla céc hoat
déng hoac qua trinh (theo TCVN
5814:1994)



1.1.2 Ban chat ctia sdn pham thuc
aAm

éu to vat chat.
Yéu t6 phi vat chat
Vwra la cal “da co’,
Vira la cai “dang va tiép tuc phat

sinh” trong trang thal bién doi khong
NGrNg cla NNU CAU .y mzon cummmomponess

Brittany.mpg
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1.1.3 Quan diém vé san pham thuc
P

= Theo quan diém truyén thong
= Theo quan diém marketing




1%’5 1 Theo quan diém truyén thong

= San pham la tong hop cac dac tinh
vat ly hoc, hoa hoc, sinh hoc... thoa
man nhwng nhu cau cu thé (dlnh
duwdng va an toan)



,;IL’:’ 2 Theo quan diém marketing

= San pham €0 kha nang thoa man
nhu cau cla khach hang, co thé
dwa ra chao ban trén thi trwong vo
kha nang thu hut sip chd y mua sam
va tieu dung.

= San pham thwc pham phai dam bao
van dé dinh dwo’ng va an toan doi
V@i strc khoe ngudi tieu dung




1.1.4 Quan hé gitra sdn pham thuc
Am v&i thi tredng

han dang nhu cau clia ngudi tiéu
dung doi voi thwe pham
= [aorasan pham thuwc pham thoa
man nhu cau cua ngudi tiéu dung



1.1.4 Quan hé gitra sdn pham thuc
am voi thi trirong

= San pham dap (’ng cac phan khuc
thi trwong (ngwoi tieu dung le, dai ly
ban 18, nha cung wng / kinh doanh
nha may san xuat / ché blen thuc
pham tiéu dung, nha may san xuat
nguyén liéu thwc pham)



1.1.5 Quan hé gitra san pham thuc
am voi cong nghé ché bién

= San pham thuwc pham dwoc phan
nhdm dwa vao ky thuat ché bién va
phwong phap bao quan (khd, déng
hop, lanh dong, ...)

= Quyét dinh dén kha nang phat trién
san pham moi



1.2 Khai niém san
MOl

= San pham moéi
twrong doi

= san pham moi
tuyéet 4ol
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New to the World Products

New Product Lines (me too)

Additions to Existing Product Lines

New Product Definition

Improvements / Revisions to Existing Products

Repositioning / Retargeting

Cost Reductions

Source: Cooper, R.G. “Winning at New Products: Accelerating the Process from Idea to Launch”



Table 1.1 New product cafegories

New-to-the-wotld Products are mnovations o society.

New product lines Products are new to the company.

Product line extensions Additions to company’s existing product lines,

Product improvements Replacement of a present product with an mproved
VeISIon,

Product repositioned Products are targeted for a new use or application and
usually a new market segment

Product cost reductions Repositioning as a cheaper product, with similar

benefits but cheaper costs and therefore lower price

Source: After Cooper, 1993 and Crawford, 1994



1.2.1 San pham
4l ftirong doi

= San pham dau
tien doanh
nghiép san xuat
va dwa ra thi
trwo'ng, nhwng e
khéng moi dol o
: - i £

vo'i doanh nghiép
khac va doi voi
thi trrong.




......

1.2.1 San pham
4l ftirong doi

= Cho phép doanh/| fo d()n

nghiép mo& rong $
dong san phdm |
cho nhitng co |
hoi kinh doanh |
moi.



1.2.1 San pham

4l ftirong doi

= Chi phi dé phat
trién thwong

thap, nhwng kho g

dinh vi san
pham trén thi
trrong




1.2.2 San pham

i tuyét doi

. dén phémdmc’)’i i :
nghiep va adi VEGEMlTE

voi ca thi snackabouts

trerong. .




1.2.2 San pham
gl fuyéet dol

= Qlua trinh twong
doi phwre tap va |
khé khan (ca |
trong giai doan |
san xuat va ban
hang).




1%2 San pham mai tuyét doi
hi phi danh cho nghién cuu, thiét

k&, san xuat thir va thir nghiémrtrén
thi trwo’ng thworng rat

Costs Costs Costs COStS
H
Product Product design & Product Product
strategy process development commercialisation launching
..
time

Fig. 3.9 Increasing costs in the product development process.






Lﬂwh(’)m san pham thay san






